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With a passion for our craft and a drive for excellence, 
we use creative solutions to dream up big ideas and win 
over audiences. Whether it’s a hybrid, virtual, or in-person 
event, our collaborative strategy, design and content 
development process transforms ideas into immersive, 
engaging experiences that deliver real results.

In this whitepaper, we focus on providing you with insights 
and best practices for how to create and deliver effective 
visual presentations.

We have also included an overview of our MediaLab 
Creative Team and how we can help you take your 
presentations to the next level with custom looks, 
animations and much more. 



1. LESS
IS MORE

Too often, PowerPoint Presentations are full of 

information with little visual value. Overcrowded 

slides often feature long, hard-to-read blocks of 

grey text, which are not only uninteresting, but very 

difficult to read – and difficult to present. To help 

avoid this, consider the following:

✓ Edit out repetitive content

✓ Remove unnecessary prepositions

✓ Use shorter bullet points, keeping only the most 

essential information.

✓ Follow the 6 x 7 rule: no more than 6 lines per 

slide and 7 words per line

✓ Be concise and straight to the point.

The less words you use the more impact your 

message will have. 

Concise text with appropriate 
visuals

Overloaded text



2. THIS IS NOT
A SCRIPT

An event presentation is not a leave behind

document. 

Your audience is coming to learn and connect with

your content. To help provide an engaging

experience for your audience, consider the 

following:

✓ Do not read from your slides. Remember that 

your slide content is for the audience, not the 

speaker.

✓ Do not speak AT your slides. Many presenters 

face their presentation onscreen rather than 

their audience, creating a less personal 

experience

✓ Rehearse your slides. Don’t use your slide deck 

as a substitute for notes. Practice ahead of time 

and if needed, make notes on que cards or ask 

for a preview monitor

Your presentation should be there to 

support what you say, not the other way around.

Visual aids for a more 
impactful message

Reading through slides like a 
script



3. INFOGRAPHICS
ARE IMPACTFUL

Ideas presented graphically are easier to 

comprehend and remember than those presented 

as words. 

Use infographics to illustrate your ideas instead of 

text when possible.

✓ Bar graphs compare numbers that are 

independent from one another

✓ Pie charts demonstrate how a whole is divided 

into different parts

✓ Line graphs can show how numbers change over 

time

✓ Cartesian graphs show how changes in one 

thing affect another

Infographics are visuals so they need to be designed 

to match your presentation theme with similar 

colors and style.

Lots of complex numbers

An easy-to-digest infographic 

that provides context to your 

numbers



4. LEGIBILITY
IS A MUST

Legibility is instrumental in delivering your 

message. Consider these factors when it comes to 

the legibility of your slides:

✓ In a slideshow, aim for a minimum of 24-point 

font. 

✓ To make sure your slides are readable for your 

audience, try viewing them 7 feet away from 

your computer screen.

✓ Text and graphic images should be large 

enough to read but not so large as to appear 

“loud.” 

✓ Select a single sans-serif font such as Arial or 

Helvetica and avoid serif fonts such as Times 

New Roman or Palatino (because these fonts are 

sometimes more difficult to read)

✓ Don’t use more than two fonts in your 

presentation.

✓ Avoid italicized fonts as these are difficult to 

read quickly.

Text font is too small with too 
much happening on one slide

Text is big enough and font 

style is clear



5. EMPHASIZE WITH
WEIGHT AND COLORS

Use bold fonts or colour accents to emphasise and 

highlight important points. The reason bold type 

creates emphasis is that it subconsiously slows the 

reader down and forces the eye to take in those

words more carefully. 

✓ Use them sparingly; if everything is emphasized, 

then nothing stands out. 

✓ Use bold fonts for headlines and titles to 

increase the contrast between these parts of 

your presentation.

✓ Properly using colours and bold style makes 

your message stands out will help your 

audience understand and remember the most 

important messages from your presentation.
Using bold font weight and 

colour accent the text now

has more depth and looks 

more appealing to read

Without the use of different

font weight and colour

accents the text seems flat 

and boring



6. PICTURES ARE WORTH 
A THOUSAND  WORDS

Seeing is believing. Presentations using visual aids

are more persuasive than those without.

✓ Complex or multiple ideas can sometimes be

better communicated through a single image.

✓ Supplementing your verbal explanation with

pictures can help simplify complex concepts and 

keep the explaination clear. 

✓ Pictures and photographs convey emotions

while text copy does not. 

✓ People can feel empathy and engage with your

message by looking at and interpreting imagery

✓ Remember not to overuse pictures in your

presentation or they can loose their meaning

If you can depict your

message or enhance it using

imagery, your audience is

more likley to retain the 

information.

If someone has to read your 

slides, they’re not listening to 

you speak. 



7. TEST AND
REHEARSE

Before presentating in front of your audience make sure 

you allocate time to quality control.  

✓ Ensure the event organizers have your most current

slide deck before the event

✓ Check in with the AV or Production team to ensure

they have your slides. Request that you test your

slides moving forward and backward through your

document

✓ If possible, request a wired mouse or advance clicker 

in order to be able to move freely while navigating 

your presentation

✓ Check your fonts. Non standard fonts can often be

problematic while switching computers (ie: mac to 

PC) and need to be properly installed on the 

playback computer to be displayed properly. 

✓ Beofre your get on-site, rehearse your presentation. 

Ask someone that doesnt know your content to 

listen and provide you with feedback

The more prepared you are, the more effecive your

presetnation will be. There best speakers are not 

improvising. 

With an effective test and 

rehearsal, slides change 

seamlessly while the speaker 

presents confidedntly and 

engages their audience. The 

message gets delivered with

great impact

The speaker did not test their

presentation prior to the 

event and is experiencing

« technical difficulties ». 

Audience is distracted and 

focus is lost



8. PRESENTER
TIPS

The physical act of being onstage can be the most

daunting part of giving a presentation – but people 

tend to overestimate its importance. Keep in mind

the following points:

✓ Getting your words, story, and messaging right 

is ultimately what people will remember and 

impact whether or not you look confident. 

✓ Once you’ve made it to show-time, the best 

thing you can do for yourself is to breathe

deeply before you go onstage.

✓ Nerves are not all bad. In fact, they’re a natural

bodily response and can actually improve your

performance. Nerves procide us with energy to 

perform and keeps our mind sharp. 

✓ Acknowledging nervousness can also create

engagement. Showing your vulnerability and 

remaining authentic are two of the most

powerful ways to win over an audience.

Speaker rehearsed and is now

able to improvise a bit a 

comeback to their script 

naturally. 

Speaker got nervous and 

loses their spot in their

presnetation.



CONNECT WITH 
YOUR AUDIENCE

As a speaker, it is vital to make a personal

connection with your audience. Your ability to 

establish this connection can make the difference

between being evaluated positively or negatively, 

being believed or doubted, or delivering an effective

or ineffective presentation. 

✓ Ask for questions or feedback to gauge how the 

audience is feeling about your presentation and 

your message. 

✓ Ensure you are making eye contact. Find five or 

six friendly-looking people in different parts of 

the audience and look them in the eye as you 

speak.

✓ Don’t forget to smile. Multiple studies reveal that

humans rate those who smile more attractive 

than those who doesn’t. 

✓ Adopt a relaxed posture. A stiff speaker is less

likely to connect with their audience than a 

relaxed speaker. Relaxed speakers move freely

and "own" the room, gesture comfortably, and 

seem conversational. 

This speaker directly

addresses their audience while

looking relaxed and warm.

This speaker is demonstrating

closed off body language, 

tension, and does not look 

happy to be with their

audience. It is less engaging.



NEED SOME

HELP ?



Interactive Experiences

MediaLab Creative
Services
Encore’s MediaLab team believe in personalizing experiences 
through thoughtful design and engaging story-driven visuals. 
We create experiences that resonate.

Our creative team is comprised of talented professionals with sharp 
design, production and storytelling skills. 

Allow our passion and creativity to lead your event design and 
leave your attendees with a lasting impression.

Our approach is centered around our client’s goal. We work with 
you to develop engaging and strategic ways of conveying your 
message 

From conception to delivery our team manages all content creation 
needs for your event or film production: 
• Strategy and Conception
• Environment and Experience Design
• Film Production/Photography/Videography
• Graphic Design
• 2D-3D Motion Design

Projection Mapping

Digital Story Telling

2D-3D Animations



MediaLab Express Content

Some of the most useful applications for these Express assets are:

• Walk-in loops for general sessions, breaks and concurrent sessions

• Standard widescreen content for projection screens, LCD displays 
and hybrid events

• Extend your theme to event app solutions like Chime GO and 
Chime LIVE 

• Optimized vertical content for LCD lecterns and signage displays

• Scenic content for LED display towers on stage or in the foyer

The Express Content solution offers turnkey creative content tailored to 
smaller budgets that may not have the room for custom content.

These essential assets offer visual cohesion elevating the attendee 
experience while using a templated approach allowing for hyper-fast 
and easy application on a variety of standard formats and displays.

Combine brand logos with an assortment of design styles that align 
with your messaging and our Designers will swiftly provide the end 
deliverables.



Top/Tail Editing

All content captured on stage during 
the event needs to be edited in order 
to start and stop at the right 
moments. This quick edit needs to be
done for any event you plan to record.
Additional integration of title plates or 
animations is available.

DETAILED CREATIVE SERVICES

Broadcast Package

This is a selection of MediaLab content 
services built to enhance your event. It 
allows our team to develop for you the 
initial graphics and motion design 
elements to give life to your content and 
digital canvas. Depending on your specific 
needs, the quantity of different elements 
and deliverables can be adjusted.

Onsite video production 
(Wrap-ups, podcasts)

A dedicated video team will work with you 
to recreate content and document your 
event. This can take different forms: a 
daily recap video, a video podcast with 
interviews featuring important guests and 
speakers, or a wrap-up video to recap 
your entire event, wow attendees, and 
reiterate your core message!

Graphic Design and 
presentation development

We create beautifully custom designed
presentations. Our team will incorpoate
your corporate brand guidelines or 
specific event theme. Presentations can be
developed in either PowerPoint or one of 
our media server offerings which allow for 
2D and 3D animation.

Corporate video production 

Our team will help you design and 
communicate your specific message. 
We’ll work with you to develop a 
compelling story that will reach your 
audience to achieve your business or 
event goals. Corporate video types 
include: training videos, product 
demos, reels, investor relation, 
testimonials and more.

Opening video animation

A dynamic opening video can capture the 
attention of your attendees. Set to royalty-
free stock music in a genre of your 
choosing, custom motion graphics tailored 
to your brand, kinetic text, stock video 
footage, and/or your own existing visual 
collateral can be used to craft and deliver 
your unique story. 

Remote presentation
recording (Riverside)

Our Remote Recording solution takes a 
comprehensive 1-on-1 approach designed 
to deliver the highest quality video 
presentations and end-user experience. 
MediaLab video specialists will not only 
guide, direct, and monitor the virtual 
records, but will also craft and edit the final 
video in collaboration with guest presenters 
and clients.



We are your 
creative partner.
We are ready to brainstorm creative ideas with your 
team and help you define your experiential strategy. 
To see our talent in action, visit our creative showcase
page.

Take your event to the next level.
Contact us: https://www.encore-can.com/contact-us/

https://www.encore-can.com/creative-showcase/
https://www.encore-can.com/contact-us/
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