
Let’s Meet There – Talking Points

About Let’s Meet There
> Let’s Meet There is a national initiative to restore professional meetings and events across the United

States.

> It is coordinated through a joint effort by the U.S. Travel Association and Meetings Mean Business.

> The Let’s Meet There campaign is working to change the narrative on professional meetings and
events, emphasizing the low risk of COVID-19 transmission as well as the benefits to the business
community.

> This initiative believes that the inconsistent and patchwork nature of state and local public health
measures are confusing to the business community, slowing the pace of business re-engagement and
economic recovery.

Key Messages
> According to scientific modeling by the Exhibitions and Conferences Alliance and Epistemix, in-person

professional meetings and events pose a near-zero (0.001%) risk of COVID-19 transmission to
attendees with the proper safety protocols in place – even for large events

> On average, COVID-19 restrictions cost states $5.3 billion in 2020.

> Economic: 2020 saw a decline of $97 billion in direct spending generated by the meetings,
conventions and trade show industry. This spending is not projected to recover to pre-pandemic levels
until 2024 or 2025, based on the latest U.S. Travel Forecast.

> Economic: A return to a thriving travel industry – and American economy – is dependent on the return
of business travel and professional meetings and events.

Business Value of In-Person Meetings
> In-person meetings are irreplaceable and drive commerce and networking through job fulfillment,

stronger relationships, industry education and training opportunities, and increased cultural
understanding

> Three quarters of buyers and suppliers feel their employees are willing to travel for business in the
current environment

> The vast majority of business travelers are actually looking forward to getting back on the road and less
than one in 10 are unwilling to travel

> More than four in five decision makers believe business travel leads to increased profit and revenue

> According to an Ohio State University study, professional meetings and events have “the advantage of
being structured and well-organized large gatherings where mitigation factors can be enforced to
protect the health and safety of those in attendance.”

> We don’t need to choose between good health and business travel; both are possible simultaneously



MeetSAFE™ Messaging
> In May 2020, the early stages of COVID-19, Encore created MeetSAFE™, a set of guidelines to help

the live event industry safely adapt to the changing landscape for meetings and events.

> The MeetSAFE guidelines were developed with four key areas of focus in mind: event design, room 
layout / traffic flow, technology enhancements, and cleaning guidelines.

> With input from venue partners, event planners and leading industry associations, the new guidelines
include a series of meeting formats, technology solutions, and other recommendations that outline
paths around how the event industry could conduct in-person events safely.

Planner Pulse Survey by Encore – Key Findings
In our most recent Planner Pulse Survey in July 2021, Encore surveyed more than 1,500 event professionals 
and learned some interesting things:

> Event professionals are now more optimistic about the return of events

> More than one third of the 1,500+ respondents have now either planned or executed a hybrid event (up
from its research during the winter and spring)

> Two-thirds expect to host an in-person event by end of year; only 11 percent are requiring vaccinations
to attend (vs. recommending)

> 90 percent will or may utilize a digital event strategy once in-person recovers

> Challenges with the hybrid format continue to shift – safety concerns have decreased while concerns
about hybrid planning complexity and cost have increased

> Lessons learned have allowed us to come out of the pandemic stronger as an industry, with more
focused customer-centric solutions

More and more meeting planners have, or plan to, adopt a hybrid approach, and have come to realize that 
there are distinct advantages to doing so; expanded reach, continuous meetings, and a customized 
experience are just a few.

Epistemix Research – Key Findings
> Attending large, in-person events is safer than many daily activities (e.g., going to the grocery store)

> COVID-19 infection rates were as much as 95 percent lower than the U.S. at large for August 2021 events

> In-person business event participants are more likely to be vaccinated than the U.S. population,
reflecting a vaccination rate above 80 percent and creating vaccination coverage that drastically cuts
transmission of COVID-19 at those events regardless of gathering size.

> Despite concerns over the Delta variant, the majority of attendees and exhibitors want to return to in-
person events, and more than 90 percent are not opposed to additional health and safety protocols to
enable them to gather safely. Further, those who do not support additional protocols say they instead
choose to stay home, mitigating any added risks of potential infections.

> FACT: Pre-pandemic, in-person events contributed almost $400 billion in direct economic impact (or
1.8 percent of the U.S. GDP) – more than computer and electronic products manufacturing, auto
manufacturing, and the arts, entertainment and recreation industries, just to name a few.
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